Until very recent times (and unfortunately, extending to today) we have been obsessed with designing and buildings environments for practical reasons – form must follow function and function ruled the day! 

But times are changing. Our children no longer shop at Sears for the utilitarian

back-to-school clothes of Oshkosh By Gosh – practical, hard wearing clothes for

school and play. Now they are at Target and TJ Max (or Newbury Street), buying

designer clothes – cheap – following their parents examples who bought three

million designer wastebaskets last year alone! And think of adult buying – all clothes arranged by designer. In the “old days” you knew your size and could find everything that fit it all in one place. 

Today we have seen more emphasis on appealing to our contemporary teens ... not the teens that we once were. This was brought home to me clearly when I learned that my granddaughter was asked out on her first date via text messaging on a calculator while doing group problem solving in her advanced math class.

In his A Whole New Mind: Moving from the Information Age to the Conceptual Age, Daniel Pink is calling for us – the designers – to stop limiting our thinking to left-brain directed solutions, but bring into stronger play right-side attributes of comfort, appealing color, good flow, lack of conflicting activity areas, visually inviting  environments –  melding the aesthetics within good organizational contexts. 

Peter Drucker gave us knowledge workers and these analytical, logical, sequential thinkers populate our world today. [If you haven't read his Age of Discontinuity you should!] Not only does this describe us here in the US, but people all around the world. We have become experts in producing left-brained knowledge workers. It has been as Pink says, a rousing success – it has made us rich. It has reached it apex in our information society and information glut.  For the first time in history, we find men and women abandoning lucrative careers in search of  “something that I want to do,” “something that gives me more pleasure,” or “something that contributes to the world.” We have the economic base to make these decisions, shift careers mid-life, and the ability to make change that would boggle the minds of our parents. However, in economic terms today, our logical information worker has become insufficient to meet the challenges – not only of today but more so of tomorrow. Pink argues that this can be attributed to the 3A's : Abundance, Asia, and Automation.

Our teens are shortly to become the decision-makers of tomorrow. They alone will be making the choices that will deeply affect our lives. Let us hope that they will be informed choices ... beneficial to all age and economic groups. But as you have heard today, the time is overdue to encourage our youth to cherish life-long learning that includes rather than precludes our treasured institutions such as school and public libraries, museums, and theaters. It becomes incumbent on us to  design environments that entice, invite, welcome, intrigue, and emotionally engage our children, teens, adults and seniors. We want them to see our libraries not only as repositories of resources, but also as places that the can't do without and are simply dying to be in.

We hope that you will leave today with lots of fresh ideas, and an enthusiasm for meeting the challenge of today's Net Generation. 

